
 



Practical  
 
Communication & 

Interpersonal  

 

 

 

Resilience 

 

 

 

Critical Thinking 

 

 

 

Initiative 

 

 

 

Complex Problem 

Solving 
 
 
Productivity and 

Accountability 

 

Research skills 

 

Teamwork in 

advertising and 

marketing theory 

tasks 

 

Plan and draft based 

on theoretical frame 

 

 

Strategic thinking 

 

 

 

Contextualisation 

 

 

 

Audience definition & 

analysis 

 

 

Completion of set 

product against 

standards / Quality 

Assurance 

 
 
Film Industry & 
Newspaper Industry 
and Audience 
Film analyses 
 
 
 
 
 
Re-dressing media & 
analyse 
change/audiences 
 
Media analysis in 
contexts (e.g. 
purpose) 
 
 
Transferable skills 
 
 
 
Redress of problems 
and remix of ideas 
 
 
Completion against 
set standards 
(individual approach) 

 
 
Newspaper Industry 
and Audience 
 
Print media analyses 
 
 
 
 
 
Source media, 
historic analysis 
Industry/Audiences 
 
Media analysis in 
contexts (e.g. time, 
(non-)mainstream) 
 
 
Transferable skills 
 
 
 
Multimodal analysis 
& cumulative effects 
 
 
Analysis 
logic/coherence 

 
 
Music Industry & Film 
production skills 
(storyboarding) 
Auditory skills & 
symbolism 
 
 
 
 
Generation of a new 
message 
 
 
Media products; 
comparative analyses 
 
 
 
Contextualisation & 
Application of new 
skills 
 
Planning of media 
product suitable for 
industry 
 
Near professional 
planning of a media 
product (music video) 

 
 
Cross-media 
production & brief 
analysis & research 
Audience target 
positioning, research 
and industry research 
 
 
 
System Life Cycle of a 
cross-media product 
 
 
Purposeful planning 
and drafting in 
context to the brief 
 
 
Creative skills 
application 
 
 
Planning of media 
product suitable for 
industry 
 
Near professional 
planning of a cross-
media product 

 
 
Cross-media 
production & 
research 
Audience target 
positioning, research 
and industry research 
 
 
 
System Life Cycle of a 
cross-media product 
 
 
Purposeful planning 
and re-drafting/re-
planning where 
appropriate 
 
Development of 
‘statement of 
intention 
 
Planning of media 
product suitable for 
industry 
 
Near professional 
planning of a cross-
media product 





Practical 

 

 

 

Communication & 

Interpersonal 

 

 

Resilience 

 

 

 

Critical Thinking 

 

 

 

 

Initiative 

 

 

 

Complex Problem 

Solving 
 
 
Productivity and 

Accountability 

 

 

Cross-media 

production & editing 

and construction 

 

Audience target 

positioning, research 

and industry research 

 

System Life Cycle of a 

cross-media product 

 

 

Purposeful planning 

and re-drafting/re-

planning where 

appropriate 

 

Development and 

post-production & 

troubleshooting 

 

Planning of media 

product suitable for 

industry 

 

Near professional 

planning of a cross-

media product & 

context and industry 

overview (TV) 

 

 

Media Language, 

Representation, 

Industry and 

Audience foci 

Multi-facetted 

analysis of media 

 

 

Coherence, depth & 

lateral 

connections/contexts 

 

Critical comparisons 

of media products 

 

 

 

Context & 

specialisation 

 

 

Research 

methodology 

 

 

Examination focus & 

effective Q&A 

 
 
Radio/Gaming 
Industry and 
Audience 
 
 
Computer games and 
radio media analyses 
 
 
Contextualised 
analysis Industry & 
Audiences 
 
 
Development of 
genre, narrative & 
address of audience 
 
 
 
Transferable skills 
 
 
 
Research into 
industries and 
audiences 
 
Analysis 
logic/coherence 

 

 

Online Media 

Language, 

Representation, 

Industry and 

Audience foci 

Multi-facetted 

analysis of media 

 

Coherence, depth & 

lateral 

connections/contexts 

 

Critical comparisons 

of online media 

products (e.g. blogs) 

 

 

Context & 

specialisation 

 

 

Research 

methodology 

 

 

Examination focus & 

effective Q&A 




